
THE LAA GUIDE TO

SOCIAL MEDIA
The Livestock Auctioneers’ Association has recently been using 
social media more frequently in order to promote the work and 
activity of the organisation and to engage with LAA members. 

The LAA has put this guide together for its members, in order to 
help them connect with more customers, livestock producers, 
buyers and industry stakeholders, and also to assist LAA members 
to demonstrate the role of Auction Marts in farming today. 



HOW SOCIAL MEDIA CAN 
BENEFIT AUCTION MARTS 
AND RURAL COMMUNITIES
Many auction marts are in rural locations, serving rural communities and 
providing more than just a means to buy and sell livestock. 

Farming has become an increasingly isolated and lonely occupation, and the 
social networking the auction market provides should not be underestimated. 
Livestock markets play a crucial role in helping to tackle mental health 
concerns within rural communities, which should be celebrated and 
communicated to the industry. 

Livestock markets have been found to contribute at least £3.42 billion to the 
economy, and support over 3,000 jobs, according to a report published by 
independent economic analyst Sean Rickard earlier this year.

The price of social media, compared to other forms of advertising, is cheap. 
It doesn’t cost anything to create and run a page, other than time. Promoted 
posts and tweets are completely optional, but can be a useful tool if budget 
allows. The page will require some time to manage the posts and keep things 
up to date, but this is easily manageable if planned in advance.

CONTENT
The LAA is looking to promote the role of livestock markets 
and the work that goes on behind the scenes. Many auction 
marts are active on Facebook and Twitter, using the platforms to 
advertise upcoming sales and important news about their businesses. 

The LAA has published this guide to encourage markets to share more 
behind the scenes information on social media, including the processes, 
organisation and hard work that goes into a well-organised sale. 

Posts about the above should be illustrated by good quality images and 
should tag the relevant pages/accounts involved, as well as the Livestock 
Auctioneers Association which uses the Facebook username:
@LivestockAuctioneersAssociation and the twitter account:
@AuctionMarkets. More on tagging on the next few pages. 

The #MartsTheHeart hashtag has been used since 2015, and is used to 
bring together people in rural communities and promote the role of rural 
livestock markets. This hashtag is monitored by the LAA on social media, 
and posts are reshared where relevant and appropriate.

WE ARE LOOKING FOR THE FOLLOWING:
• Images of stock arriving and being sorted into pens/lots
• The paperwork and other processes involved (as dull as it may seem, it is vital)
• Staff roles and responsibilities on sale days, as well as non-sale days
• Wider activity at the mart e.g. cafes, drop-in sessions, social venue and other events
• Staff profiles, news and promotions, e.g. Harper Adams graduates joining the team etc.
• Training courses, particularly those linked to the LAA, e.g. drover courses



FACEBOOK
Setting up a business page on Facebook is relatively straightforward - most 
auction marts are already represented Facebook. If anyone would like more 
detailed instruction or assistance with setting up a Facebook page, please 
contact the LAA office, where you will be pointed in the right direction.  

Once the account is established, pages should aim to post at least a few times 
a week, in order to keep the information relevant, interesting and engaging for 
followers, as well as encourage new followers. 

Posting
Posts should be kept concise and 
clear, communicating the message in 
a few sentences. 

Images and Videos
They say a picture speaks a thousand 
words, so it is important that images 
are used as often as possible on 
social media posts. Social media is 
ultimately a fight for attention so 
posts should draw people in within 
the first glance of seeing them, which 
can be achieved more effectively by 
including an image or posting a video. 
To add an image to a post, click on the 
‘Photo/Video’ button (see right) and 
upload a photo or video straight from 
the device you’re using.

Sharing Links
Posts on social media are helpful to drive traffic to find out more information, 
download a document, or read more than the word count on a post will 
allow. When sharing links within a post, (e.g. to your own website, Facebook 
will search for an image from within that link. If there is an image available, 
Facebook will provide a preview (see below), but if there is not an image 
available, it is advised to post an illustrative image or two alongside the link, 
following the steps above and below.
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Tagging other users 
Tagging other Facebook users is effective if the post itself concerns another 
organisation or is relevant to them. E.g. a breed society sale or a training 
organisation. The manager of the tagged page will receive a notification that 
they have been tagged, which will encourage resharing. 

To tag another Facebook page, type the @ sign, followed directly by the 
Facebook username of the organisation. It is important that you get this 
accurate to link to the correct account. It is helpful to know the page username 
before starting the tweet, as some usernames are not what you would expect 
them to be.

Alternatively, if you begin to type (slowly), Facebook will provide some 
suggestions – see below. Simply select the correct page with the mouse and it 
will highlight the name in blue.

Sharing
A key advantage of social 
media is the ability to share 
posts and information 
created by other users, 
which will increase the 
number of people it 
reaches. Sharing posts on 
Facebook is simple – simply 
click the share button 
beneath each post and 
follow the instructions to 
‘share to a page’.

Measuring 
Success
Success on Facebook is 
calculated by reach and 
engagement, which can be 
found on the Insights page. 
This is found at the top of 
the business’ own page – 
see opposite.

On this insights page, you will find a range of data for your business page, covering 
everything from page likes, and views to overall reach and engagement. Further down on 
the page, you will see reach and engagement data for each post, telling you which posts are 
most successful/reach more people.



TWITTER
Twitter is known as the fast-moving social media platform, where posts fight 
for attention more than any other platform. Setting up a Twitter account is 
more straightforward than Facebook, but If anyone would like more detailed 
instruction or assistance with setting up a Twitter account, please contact the 
LAA office, where you will be pointed in the right direction.  

Tweeting
Tweets are limited to 280 characters, which makes the twitter feed much more 
fast paced than other social media channels. Tweets should be short and 
concise and include an image wherever possible.  

Adding images
It is equally important that images are 
used as often as possible on Twitter 
posts. The posts should draw people in 
within the first glance of seeing them, 
which can be achieved more effectively 
by including an image that illustrates the 
message of the tweet. 

To add an image, once you have 
composed the content of the tweet, 
click on the photo button (see right) and 
upload a photo or video straight from 
the device you’re using.

To tag another twitter user, type the @ 
sign, followed directly by the twitter 
username. It is important that you get 
this completely accurate to link to the 
correct account. It is helpful to know 
the account username before starting 
the tweet, as some usernames are 
not what you would expect them to 
be. Alternatively, if you begin to type, 
Twitter will provide some suggestions 
– see below. Simply select the correct 
account with the mouse and it will tag 
that user in a different colour text.

Sharing links
Twitter will not show a link 
preview in the way Facebook 
does, so it is a matter of trial 
and error to see if the link 
provides a preview image. 
Whether this shows up on or 
not will depend on how the 
linked website is built, but 
that’s too much detail for this 
document. If it does not, simply 
copy the wording of the tweet, 
delete the tweet and post it 
again, this time uploading an 
illustrative photo following the 
previous steps.

Tagging other accounts



TIP: If you do not have enough character space to tag other accounts, but 
still want to notify other twitter users of your tweet, you can tag accounts in the 
images that you upload, by using the ‘tag people’ option just below the image. You 
then search for other accounts using the same process explained previously. This 
encourages these users to retweet and share your message, as they will receive a 
notification that they have been tagged. Instructions below.

Measuring Success
Success on Twitter is calculated by interactions, which can be found on the 
Analytics page. This can be found on the home page by clicking the ‘more’ 
button on the left, which will bring up a menu. 

On this menu, you will find an analytics button, which will take you 
to the Analytics page for your account. Here, you can find all sorts of 
useful information such as the most engaging tweets and the number of 
impressions your account has achieved each month.

Retweeting
Twitter makes sharing tweets extremely 
easy, as it requires minimal effort by the 
user – one click on the ‘retweet button’ 
positioned under each tweet will do it. Feel 
free to add a comment, or simply retweet 
without comment.



CONCLUSION
Social media is an easily accessible, cheap tool that 

can be useful to connect rural communities and 
other industry stakeholders.  

The LAA hopes that this guide will help LAA 
members to connect with more customers, 

livestock producers, buyers and industry 
stakeholders, and help the LAA to demonstrate the 

valuable role of Auction Marts in its wider sense. 

The LAA accounts on both Twitter and Facebook 
will be resharing the posts it is tagged in to increase 
awareness of the hard work that goes into keeping 

our marts alive. 

#MartsTheHeart


